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Background:
A multi-property boutique hotel company in New York City expressed interest in targeting leisure travelers during the fall to drive bookings for the 
company’s traditional slow season – the first quarter of the year. After previously attempting to execute marketing campaigns on a more individual 
basis, the six New York City boutique hotels in the collection wanted to launch a more efficient multi-channel campaign to generate recognition 
and awareness at the brand level.  

Marketing Objectives & Goals:
• Increase revenue and occupancy for the six properties during the slow winter months

• Generate brand awareness and recognition for the six properties 

Action Plan:
In 2012, online shoppers spent $1.47 billion on Cyber Monday, making it the largest online spending day ever. With that in mind, HeBS Digital 
recommended the hotel company launch a multi-channel Cyber Monday campaign to bolster the brand’s performance and carry it through its 
traditional slow period. 

HeBS Digital worked hand-in-hand with the hotel company to launch this multi-channel campaign, which revolved around a special limited-
time offer, running from November 25th through December 2nd, 2013. The campaign utilized eye-catching creative and clever, brand-forward 
messaging such as “Unlock the Savings” and “The Key to New York is Yours” to showcase the special offer and the hotels’ unique selling points. 

A minisite provided promotional support and seamless functionality, allowing guests to quickly learn more about the hotel company and book 
online securely. HeBS Digital used its hospitality industry expertise to evaluate the brand-level and property-by-property goals and promote the 
campaign via the appropriate channels – including online media, email marketing, search engine marketing, social media, an online consumer 
deal alert, promotional slides, and the custom minisite. 
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Results
Revenue

$260,623 - 77% Increase YOY

Bookings
51% Increase YOY

ROAS
3,171%

Cyber Monday Mini-Site
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